
 

 

How to register on 
Swoboda’s website – A 

guide for members 

The Swoboda Research Centre maintains a paywall on its 
website to preserve the preferential access of its members to its 

research and other activities 

So it is important for us to make sure that members are registered 
on the website so that they can download reports and purchase 

event tickets for free/reduced prices. 

Please follow these three simple steps to set up your account. 
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Go to the Swoboda 
website, and in the 
header bar, click the Log 
In button in the top right 
corner. 
 
 
 
 
 
 
 

2  

Fill in the Register section, 
creating a Username and 
Password. You might want 
to use this as the 
username for anyone in 
your organisation, so 
please make sure any 
members of your team 
who require access to our 
research papers are 
provided with the login 
details you create. We 
recommend using the 
name of your credit union 
as your username to keep 
things clear and simple. 
 
Other staff or volunteers at the credit union can register 
independently, but if they don’t use an email address that can be 
identified as from the credit union, we may not be able to verify that 
they are a member (see below). 
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Once these two steps have been 
completed, a welcome email will be 
sent to the email address you provided 
confirming your registration details. 



 
A short while later a member of the 
Swoboda team will manually validate 
your membership and then you’ll 
receive another email confirming your 
account is active. You will then have 
access to all the resources available on 
your membership plan.  
 
You, or any of the colleagues you provide 
the relevant details to, can now log in 
using the Username and Password you 
selected, and access Swoboda’s research 
papers for free. 
 
Your membership subscription is 
unaffected and will continue until its 
normal renewal date. At this time, 
Swoboda will get in touch so you can 
renew your membership, either via 
invoice or online if that is more 
convenient. 

 


